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YKPAIHCHKA MOAHA IHAYCTPI
b [AODAADHOMY CBITI

YKpaiHcbka MogHa iIHAYCTPIS — CKIagHe, Likase 1 yxe AvHaMivHe aBulle. Lle He OMBHO, afXe BNPOLOBX Yxe
mamxe 30 poKiB BOHa PO3BMBAETLCS B KPaiHi, O CTPIMKO 3MIHKOETLCS, A0N1at0uUM CBI LUNSAX Bif, KONOHIi KOMLL-
Hboro CPCP [0 cy4acHOI EMOKPATUYHOI AepxXaBu, i el 3aranoM Jyxe LIBUAKUA NOCTYN e 1 AOAATKOBO Npu-
CKOPOETLCA Nepiogamm 0cobnmBoi TypbyneHTHOCTI. ToxX MOAHA IHAYCTPIS, LLIO iICHYE 3a Taknux 06CTaBmH, BCOTana
BCi NpOTMpiyvYs, Xnbu, nepesarv 1 0COBAMBOCTI XUTTS B MOCTINHOMY PYCi, XXUTTS, A€ €EANHA KOHCTaHTa — MOCTIVHI
3MiHN. TOX fKa BOHa, yKpaiHCbka MOAHa iHAyCTpia?

Mepw 3a BCe, Le iHAYCTPIA MOXIUBOCTEN. [1PUrONIOMLLANBKX, MaMXe Ka3KOBUX MOXMBOCTEN. ALXKE Tiflb-
KM TYyT MOXHa 3a 2 pOKM MPONTK LUNAX Bif 3acHyBaHHA bpeHda Ao woptnicta LVMH Prize, gk 6penan Paskal,
Anna October Ta Anton Belinskiy, abo fio npe3eHTaLyjii cBOiX KonekLil nig Yac TvxHa haute couture y Mapuxi, sk
Ruslan Baginskiy. Tinbkn TyT MOXMBO 3a Kinbka pokiB po30yaoByBaTK piTen-iMnepii Ta Bigkpueaty MarasuHu,
AKi BXOOATb Y CAMCOK HarKpaLLlmx y CBiTi, 9k-0T Sanahunt Luxury Department Store, abo ctBoptoBaTti KOMEPLLNHO
yCRiLWHI Nenbnu, WO NpoAakTbCs Yy COTHSAX Mara3uHiB Mo BCbOMy CBITI, Sk lenki lenki.

Mo-ppyre, we iHAYCTPiA KOHTPACTIB. BaxXkunii rmamyp — i BUTOHYEHA KOHLENTyanbHa MOAa, HaNHOBITHILLI CBIi-
TOBI TEXHOSOTiT — | KPAdITOBMI AN3aiiH i3 py4HOIO poboToto, 0bKnaamnHkn Vogue — i Vice, — B yKPaIHCBKi MO
€ BCe 11 ogpaay. | Tpeba matn Ha yBaai, LLIO He 3aBXAW L Pi3Hi pedi pobnsate pisHi Ntogn. YkpaiHCcbka MoaHa iHAaY-
CTpIit B YOMYCb CXOXa Ha TBOPYICTb YKPaIHCbKNX DOTOXYAOXHWMKIB Synchrodogs, KOTpi TakoX € B LibOMY [10OBIAHM-
Ky: Tam art i commercial Ny Tbca Yepes KoMy, MOAHI NpeMii Ay Tb 3a MUCTELbKMMU — | BCE L€ NPO TBOPYICTb
OLHWX i TUX CaMUX NTIOAEeW, | CKPi3b BOHW 30epiratoThb CBi BIACHWIA CTUIIb i CBIN BNi3HaBaHWM ronoc.

Mo-TperTe, Le iHRYCTpisa TanaHTiB. YuTaoum Npo Kap'epHi 3400y TKM repoiHb i repoiB A0BiAHWKA (A0 peyi, MOXHa
ckasaTy, Lo yKpaiHCbKa MOAHa iHAyCTpis, 0cobMBO B LlapuHi fashion-gusaiiHy, Mae xiHove o0bnmnmyus — xiHoK
TyT Habarato binblLue, HiX YOMOBIKIB), BU AyXe 4aCcTo HaTpannaTMMeTe Ha Ha3BW MDKHAPOAHWX Haropod, a 3a
MeXaMm TEKCTIB BUAAHHS 3annLLMTLCA 3axBaT HaKpallmx MOAHUX ekcrnepTiB cBiTy 3 Vogue ltalia, LVMH T1a The
Business of Fashion.

3a Takmx 06CTaBUH He AMBHO, LU0 YKPAIHCbKMMM MPI3BULLEAMMN PACHIOTb CMIUCKK TWX, XTO Bepe y4acTb Y Hait-
KpaLLmx npoekTax rnobanbHoOi MOAW, nepemarae B HanpenTUHIOBILLMX KOHKYPCaX, BXOAWTb A0 TOM-MNepenikis,
CTBOPEHMX HaipecnekTabenbHiLlLnMMmn pecypcamu. Lli npisBumLLa BigoMi 1 HaiBMOarnmBiLLIMM MOKYMLUAM — 3ipKaM,
iHdptoeHcepam i nybnivyHMM ocobam Ha Kwtant MagoHhu, Kim Kapgaw’'sH 1a bennu lagia, ski 3 3a40BONEHHSAM
obupatoTb 04Ar Bif, YKpaiHCbKMX An3aiHepis. Becb cBiT 6yB y 3axBari Big demi-denims Big Ksenia Schnaider, y
Colette BuctaBnanu y BitpuHax ogqar Paskal, a ogar TTSWTRS, wo npoaaBaBcs Tam camo, BIPOAOBX CE30HY
[LOBOAMIIOCS KiflbKa pasiB 103aMOBASATH.

BesnepeyHo, okpeMi NPeLCTaBHYKM YKPaiHCBKOT iHAYCTPIl MOAW yCniLUHi # Lo6pe Bigomi B CBITi. Ane yn cdhopmo-
BaHa MOAHa iHAyCTpis YkpaiHu B3arani? Paalwe Hi. Lle He BMnaneHa uernunHa, siky Bxe CMOKIMHO MOXHa KracTu
B 3arabHWi Myp, — a pafLle XuBa 1 Nogatnvea MuHa, i3 4KOi BCe Le MOXHa BUMINUTY Byab-LUo, i AKa, MOB
raps4a naBa, 4ac Bif Yacy BUCTPINOe NpoTy6epaHLAMI reHianbHOro AnaaiiHy, (aHTacTUYHOIO CTUITKO, ACKPaBKX
mefia-npopweiB abo i y3arani HebyBanmx iHOBaLiA, Kl 3MIHIOKTb Cami YSIBIEHHS MPO MOAHY iHAYCTPItO.

LLlo »x 3aBaae 3ibpaHHI0 TakMx TanaHOBUTUX, KPeaTUBHWX, EHEPTINHMX | MpaLentobHMX NOAEN CTBOPUTH HaLLio-
HanbHy MOAHY iHAYCTPIO? AK He AMBHO, YCe LLie AatTbCs B3HAKM XMOM MOCTKOMOHIanbHOI CBIAOMOCTI, SKi A HUHI,
30 pokiB No po3nagy ToTanitapHoi iMnepii, 6arato B YoMy OOPMYHTb BHYTPILLIHIA PUHOK CMIOXMBAHHS, 30Kpema
MOAN A oadary. 3HeBara [0 BCbOroO BITYM3HAHOMO — YW HE HaWripLunii CNafok, KM 3ainMwmnBesa rpoMagsaHam
YkpaiHu Bif konoHianbHOro MuHynoro. Lis npobnema fonaetscs AyxKe NoBOMi i AyxXe NOKanbHO, NepPEBaxHO B
«MPOCYHYTVIX» MOSTIOADKHWUX CMiNbHOTAX i3 HOBOK €BPOMNERCHKO CBIOMICTHO. LLITy4Ha 0BMEXEHICTb BHY TPILLIHBO-
O PUHKY CTPUMY€E PO3BUTOK YKPAIHCHKOI MOAN.

BesnepeyHo, Lo NpobnemMy AoBeAeTbCS BUPILLYBATH, [0 TOFO X i MaHAEMIs KMHyMa BUKIMK KOHUENU,i rnobanbHoi
MOZAV Ta 3MyCumna 3 3HOBY 3BEPHYTM yBary Ha Aiellio 3aHeb6aHi 6yno nokanbHi puHKK. Anie 0OMeXeHiCTb PUHKY Mae
i CBOI MepeBaru: BiH XXOAHVM YMHOM HE CTPUMYE TBOPUMIA NOLLYK MUTLB. CbOroaHi yKpaiHChbKa iHAyCTpia Moan —
Lie BinbHa TBOpYa nabopaTtopis, e A03BOSIEHO ByAb-AKi EKCMEPUMEHTH i 9Ka BUPOLLLYE HOBI 1 HOBI SICKPaBI TanaHTL.
MoxxnuBo, came B LboMy nonsrae ii Micisi B rmo6anbHomy CBiTi MOAM, SIKUIA HE 3HAE KOPAOHIB.



UKRAINIAN FASHION INDUSIRY
IN' THE GLOBAL WORLD

Ukrainian fashion industry is a complicated, exciting and dynamic phenomenon. Naturally so: for almost 30
years, it has evolved in a country that is rapidly changing on its way from a former USSR colony to a modern
democratic state. This generally very dynamic path is additionally accelerated by periods of extreme turbulence.
It is clear that a fashion industry that exists under such circumstances has absorbed all the contradictions,
peculiarities, downfalls and advantages of life in movement, life where the only constant is permanent change.
So, what is it like, the Ukrainian fashion industry?

First of all, it is the industry of opportunities. Fascinating, dreamlike opportunities. Only here, within two
years, you can work your way up from founding your brand to being shortlisted for LVMH Prize like Anna October
and Anton Belinskiy, or presenting your collections during Haute Couture Fashion Week in Paris like Ruslan
Baginskiy. Only here, within a couple of years, you can create retail empires and stores that get listed among the
best in the world like Sanahunt Luxury Department Store, or create commercially successful brands that sell in
hundreds of stores around the world like lenki lenki.

Secondly, it is the industry of contrasts. Heavy glamour and exquisite conceptual fashion, the most innovative
technology and craft design with handiwork, covers for Vogue and Vice — Ukrainian fashion has it all at once.
And it is not necessarily done by different people. In a way, Ukrainian fashion industry resembles the work of
Ukrainian photo artists Synchrodogs who are also included in this directory: art and commerce are separated by
a comma, fashion awards exist side by side with art ones, and it is all done by the very same people who manage
to preserve their own style and their vivid voice throughout.

Thirdly, it is the industry of talents. Among the careers of heroines and and heroes of this directory (by the
way, Ukrainian fashion industry, especially in the fashion design domain, has a female face, so to speak — there
are many more women here than men) you will see countless international awards, and what will be left out
from this publication is the admiration of the best fashion experts worldwide from Vogue ltalia, LVMH and The
Business of Fashion.

It is no wonder that under such circumstances, there are numerous Ukrainian names on the lists among those
who take part in the best global fashion projects, win the most prestigious contests, enter the lists compiled
by the most respected media. These names are also known to the most demanding customers — celebrities,
influencers and public figures like Madonna, Kim Kardashian and Bella Hadid, who eagerly choose clothes by
Ukrainian designers. The whole world was enraptured by demi-denims by Ksenia Schnaider, windows of Colette
boasted clothes by Paskal, and TTSWTRS clothing there sold several batches per season.

Yes, certain representatives of Ukrainian fashion industry are successful and known in the world. But has the
fashion industry formed in Ukraine? Unlikely. It is not yet a ready brick that can placed into the general wall
— more of a living soft clay that can be turned into anything and that occasionally, just like hot lava, spits out
protuberances of ingenious design, fantastic style, striking media breakthroughs and general previously unseen
innovations that change the very notion of the fashion industry.

But what prevents a constellation of such talented, creative, energetic and hard-working people from creating
the national fashion industry? Oddly enough, there are still pitfalls of a postcolonial mentality that even today,
after 30 years since the collapse of the Soviet empire, substantially shape the internal market of consumption, of
fashion and clothing in particular. Disdain towards everything national might be the worst inheritance that is left
to Ukrainian citizens from the colonial past. This issue is being overcome very slowly and very locally, primarily in
‘advanced’ young communities with the new European mentality. Artificial limitations of the internal market hold
back the development of Ukrainian fashion.

Undoubtedly, this problem will have to be resolved — on top of that, the pandemic posed a challenge to the
concept of global fashion, forcing us to pay more attention to the somewhat neglected local markets. But a
restricted market has its benefits — in no way does it limit the artists’ creative search. Today, Ukrainian fashion
industry is a free creative laboratory where any experiments are permitted and that produces more and more
bright talents.

Perhaps, that is its mission in a global world of fashion that knows no boundaries.



CIPYKTYPA AOBIAHVKA

[oBOPAYUM NMPO «yKPaIHCBKY MOZY», MV Manv Ha MeTi NoKasaTy BCO HaLioHasbHY iHAYCTPIH0 MOAM B LiNOMY, i3 yCi-
Ma ii yHiKanbHUMKU ocobnmBocTaMM. [1ns ONpUsaBHEHHS 3aranbHOI KapTUHX MOAHOIO NaHALLAMTY MU MPONOHYEMO
7 po3ainis, AKi NPE3EHTYIOTb HAMKPALLMX NPeACTaBHUKIB PI3HUX MfIOK MOAHOI IHAYCTPIi.

Oum3ariHepu. B YkpaiHi nopiBHAHO HebaraTo An3aliHepiB, ane HeBenvKa KifbKiCTb CMOBHA KOMMEHCYETLCS CTUIBO-
BOK PIBHOMAHITHICTHO. 3Aa€ETbCA, YKpaiHCbka Moza, MoB Hois Ko4er, BMiCTUNa 6oaal no oAHOMY NpeACTaBHKY
KOXKHOTO 3 aKTyasnbHWX CTUNEN, HanpsaMiB i cnocobiB piterny. MoxHa ckasaty, Lo caMe PO3MaiTTs | € KNtoUYOBOK
PUCOLO, fKa 0B’eAHYE MyN YKPaiHCbKMX AN3aiHepIB. e oaHa MoMiTHa 0COBMBICTb — YNEBHEHA EKCMaHCIsA yKpa-
IHCBKMX AM3aiHepiB Ha MDKHAPOAHWI pUHOK. [OLLTOBX, HaZlaHWI IM yBaroko A0 YkpaiHu, 3yMoBieHo PeBontoLLieto
laHocTi 2013 poky, 6araTo XT0 3yMiB BUKOPUCTATK NS MEPEXO/Y Ha HOBWIA piBEHb TBOPYOCTI, Bi3HeCyY Ta npoaaxis.

JOu3aiiHepu-gocnigHUKK. HasBHICTb L€l rpynn Ayxe XxapakTepHa AnsS MOAHWX iHAYCTPIN, WO TinbKu ohopm-
TIOTbCA. Tak CaMo XapakTepHa Ans repoiB Liei rpyny NigKpecneHo iHAMBIAyanbHa TPaekTopis PO3BUTKY, LLO
YacTo BMMarae Bif HUX YHUKATV TpaauLiiHnx cnocobiB NpeseHTaLli, 40 SKUX BAATLCA MOAHI Av3aiHepun. bpak
iHCbopMaLLii PO YNEHIB LbOro YABHOMO KOM'KOHITI TM BinbLL MPUKPUIA, LLIO KOXEH i3 HUX AOCAT HeabusKmnx ycnixis
y CBOIli LapWHi Ta 3p0brB CApaBXHI MPOPVB Y AM3ariHi, TexHonorii abo ecTeTuu.

Megpia. Ha ykpaiHCbkOMy pVHKY Meflia He Tak HaraTto MsHUEBUX BUAAHb, i3 HUX IULLE YOTUMPU (DOKYCYHTHCS
Ha mogi: ue Vogue UA, Harper’s Bazaar Ukraine, Elle Ukraine ta LOfficiel Ukraine. He3spigka ykpaiHcbki Bepcii
MEPEXKEBMX XKYPHASIB y CBOI «CIM'AX» MatOTb PeMyTaLito LiiKaB1X CAMOCTIRHWX rpaBLyiB, AiaNbHICTb AKX BapTa 3a-
uikasneHoi ysarn. Hanpwviknag, Vogue UA 4acTo HaBoAATb SK MPYKNaL MiKHapPOAHWUX MEPEXEBUX BUAAHb HOBOTO
dopmarty, a cTatTi Ta 3roMkn Harper’'s Bazaar Ukraine notpannstoTe y rnobanbHy LWoMiCauHy po3cuiiky Hearst.

®otorpacbu/ cTunictu. MogHW KpeaTMBHW KNNac B YKpaiHi LLBUAKO PO3BMBAETLCS Ta MparHe BUXOAMTN Ha MiXKHa-
POAHWIA PIBEHb — 5K KiNTbKOMa pPoKamu paHiLLe Lie 3p0bunm yKpaiHCbKi An3anHepu. MNepLuoto «Lngx Ha 3axigy» npo-
knana tonis Meninac, wo 3Himana Oxeridep fllonec ang obknaanHku InStyle, Onbra AHynb, gka HELLLOAABHO 3HsNa
obknaamHky Vogue Portugal, i CtedbaH JlicoBcbkui, skmi CTBOPUB MOAHY icTopito Ans The Sunday Times Style UK.

MeHepxepu. 3a QyHKLIE YKPAIHCbKMX MEHEXKEPIB Y rany3i MOAM MOXHA PO3AINUTU Ha TUX, XTO Kibka Aecs-
TMpIY TOMy B ByKBaSIbHOMY CEHCi CTBOPHOBaNM HaljioHanbHy MOAHY iHAYCTPIK, (DOPMYHOUN HEODXIAHI iIHCTUTYLT,
Ta ntofen, uni nocaam BigobpaxaroTb NPOLEC iHTerpaLii YkpaiHu B rnobanbHy cuctemy moau. Jocuts 4acto ue
i3N4HO OAHI 1 Ti cami 0cobu, LLIO FOBOPWTL MPO CMAAKOBICTb i CTamiCTb PO3BUTKY MOAHOI IHAYCTPIi YKpaiHu.

Pitenn. Munyni 15 pokis Bynun HaakTUBHILLMMK ANs yKpaiHCbkoro piteinsy. OkpiM MOHOBPEHAOBNX MarasuHis
Louis Vuitton, Chanel, Dior Ta Prada, L0 Biakpunucs Hanpsamy, B YKpaiHi, nepeBaxHo B i ctonuuyj, 3'aBunocs ba-
rato MOHOBPEHAO0BKX DYTIKIB KNACUYHKX NIIOKCOBUX MapOK. MapanenbHo iCHYHTh KOHLENT-cTopK, sk-oT Atelier
un Asthik, e npeacTaBneHo MeHL O4YEBMAHMI CMCOK BperaiB. Takox B YkpaiHi € yHiBepMar MOAHOro oasry Ta
kocmeTukm LIYM KuiB i HanbinbLu TUTynoBaHwWii Ta 3HaHWiA y cBiTi Sanahunt Luxury Department Store, ae npoga-
tOTbCA Pedi BUKITOYHO MPeMianibHOro PiBHS.

HatxHeHHuMKuU. Lle HancTpokarTila rpyna, Wwo ob’eaHye ntofen, ki CBOEO AiSNbHICTIO B TOW UM iHLINIA crocib
PO3BMBaOTb YKPAIHCbKY MOAHY IHAYCTpIO, NpocyBatoun i Bnepes. MNpodecito repois LbOro po3ainy AoBiAHUKA
YacoM CKJ1aHO BU3HAYMTK 3@ [IONOMOTOH 3BUYHUX HA3B, TOMY LLIO AYyXXe YacCTo Lii N1 CTBOPHOKOTL HOBI UMW Ai-
AABLHOCTI Ta MPOMOHYOTb IHHOBALLIMHI 1 CUHTETUYHI MPOAYKTY, Y SKMX NOEAHYOTHCSA MOAA, MUCTELITBO, TEXHONOTI,
KOMyHiKaLlisi HOBOrO T1My, rnobanbHi iaei mokpalleHHs CBiTy Ta 6e3yMOBHa BigAaHICTb CrpaBi.

P. S. [Ins toro, wob Bubip repois AoBiAHVKA BYB 3p03yMinnM i NPO30PKM, M PO3POBUNM KPUTEPIT — A5 KOXKHOTO
PO3A4iNy CBOI, iIXHIN Nepenik yMiLLEeHO Ha novaTkax po3ainie. KoxeH repolt AoBiAHVKA MPeACTaBneHNA KOpOT-
KM TEKCTOM Ta iHGhopMaLLiMHOK A0BIAKO NPO NpodeciiHy kap'epy. [LoBiakM B NepeBaxHiit DiNbLLIOCTI BUNaAKiB
CTBOPOBaNuCh y besnocepeHbOMY KOHTaKTI 3 reposiMu AOBIAHWKA, ae, MOXINBO, AesKnx dakTiB TyT Opakye.
Yacom Takox bpakye aeskmx aat. Lie 4acTKOBO MOSICHIOETLCS TWM, LLIO HUHI YKpaiHCbKa MOAHa iHAyCTpis nepe-
XUBae nepexif Bif 3HELHEHHS BNACHOI iCTOPIi 0 PO3YMIHHA i BaXXNMBOCTI 11 NepLUux cnpob nobyaosun Midha npo
YKpaiHCbKy MoAy. Ha xasb, aHi nepLua, aHi gpyra dasa He CrpuatoTb NPUCKIMNuBIK dikcavyi dakTis. Maemo Ha-
Aito, o iHbopMalLlid, 3ibpaHa pa3om y LibOMy AOBIAHMKY, AACTh MOro YiTadyam NoBHy Ta 6araToBUMIpHY KapTUHY
yKpaiHCbKOI iHAYCTpPIi MOAW, sika cTae Bce OiflbLL MOMITHO B CBITI.

AHTOH EpemeHKko, 309 3BUHSALbKIBCbKA



DIRECTORY STRUCTURE

Talking about ‘Ukrainian fashion’, we aimed to demonstrate the entire national fashion industry in general, with
all its unique characteristics. To reveal the general picture of the fashion landscape, we offer seven chapters that
list the best representatives of various brands in the fashion industry.

Designers. Ukraine has a relatively small number of designers, but their number is balanced out by the style
range. It feels like Ukranian fashion, just like Noah's ark, has accumulated at least one representative of each of
current styles, directions and retail forms. One can say that it is this variety that is the key characteristic uniting
all Ukrainian designers. Another noticeable attribute is the confident expansion of Ukrainian designers onto the
international market. Many of them managed to use the push offered to them by the interest in Ukraine caused
by the Revolution of Dignity in 2013 to enter a new level of creativity, business and sales.

Explorer Designers. The presence of this group is rather characteristic of emerging fashion industries. What is
also characteristic of heroes in this group is a highly individual growth trajectory that often requires them to avoid
traditional ways of designer presentation. The lack of information on the members of this virtual community is a
great pity since each of them has achieved extraordinary results in their domains, being a true breakthrough in
design, technology or aesthetic.

Media. The Ukrainian market cannot boast of too many glossy magazines, and only four among them focus
on fashion: Vogue UA, Harper’s Bazaar Ukraine, Elle Ukraine and LOfficiel Ukraine. Ukrainian editions of chain
magazines often have a reputation in their ‘families’ as interesting independent players whose activity is worth the
extra attention. Vogue UA, for instance, is often shown as an example of an international chain publication of a new
format, while articles and shoots from Harper’s Bazaar Ukraine get listed on the monthly newsletter by Hearst.

Photographers/Stylists. This fashionable creative class in Ukraine is rapidly developing and aspires to enter
the international level — just the way Ukrainian fashion designers did several years earlier. Julie Pelipas was the
first to pave the ‘Western path’ when she shot Jennifer Lopez for the cover of InStyle; then came Olga Yanul who
has recently shot a Vogue Portugal cover, and Stephan Lisowski who created a fashion story for The Sunday
Times Style UK.

Managers. According to their function, Ukrainian fashion managers can be divided into those who were literally
creating the national fashion industry 20 years ago, shaping the necessary institutions, and those whose position
reflects the process of Ukraine’s integration into the global fashion system. Often, those are the very same
people which means the heredity and sustainability of the fashion industry of Ukraine.

Retailers. The past 15 years were the most active for Ukrainian retail. Apart from the monobrand stores of Louis
Vuitton, Chanel, Dior and Prada that were open directly, many monobrand stores of classic luxury labels opened
in Ukraine, in Kyiv primarily. Parallel to that, there are concept stores like Atelier1 and Asthik that represent a
least obvious list of brands. There is also Tsum Kyiv department store selling clothing and perfume, as well as the
most celebrated and world-known Sanahunt Luxury Department Store that only sells premium-level garments.

Catalysts. This is the most varied group that unites people who, through their activity, develop Ukrainian fashion
industry and move it forward in their own way. The profession of this chapter’s heroes is often hard to determine
using common titles, because very often these people create new types of activity and offer innovative and
synthetic products that combine fashion, art, technology, communication of a new kind, global ideas of improving
the world and complete dedication to what they do.

P. S. In order to make the choice of heroes for the directory clear, we have devised a list of criteria for each
chapter placed at the beginning of each of them. Every hero in this directory is presented with a short summary
and professional career timeline. These brief accounts were primarily created in direct communication with
heroes of the directory but might at times lack some facts. Occasionally, there are missing dates. It can be
partially explained through the fact that Ukrainian fashion industry is currently undergoing a transition from
disrespect and devaluation of one’s own history to the realisation of its importance and first attempts to construct
a myth about Ukrainian fashion. Unfortunately, none of the phrases contributes to the thorough documentation
of facts. We hope that the information that we brought together in this directory will provide its readers with a full
and multidimensional picture of Ukrainian fashion industry that is becoming increasingly prominent worldwide.

Anton Yeremenko, Zoya Zvynyatskivska



- AVIBAVHEPL
- DESIGNERS

e OWU3AWUH / DESIGN .
AKICTb, BNAacHa ecTeTuka Ta Bri3HaBaHUN NPOLYKT
quality, own aesthetic and recognisable product

* MNMPOAAXI/ SALES .
KiNbKICHW MOKa3HWK ycnixy 6peHais
quantitative indicator of brands’ success

e MNPE3EHTALIA BPEHOA / BRAND’S PRESENTATION
Mofa sIK BUAO0BULLE
fashion as a spectacle

« KONABOPALII / COLLABORATIONS
B3aEMHa 3rofia Ha OBbMiH ayanTopiamm
mutual agreement to exchange audiences

[epoi Luporo po3ainy NpeacTaBnsaoTb 6peHau, LLO BiANOBIAATb NPUHANMHI IBOM KPUTEPISM i3 YOTUPLOX.
Heroes on this chapter represent brands that comply with at least two criteria out of four.



PYCAAH BATHCHKI
RUSLAN BAGINSKIY

3ACHOBHVIK | AV3AVHEP BPEHOA RUSLAN BAGINSKIY
FOUNDER AND DESIGNER AT RUSLAN BAGINSKIY

ruslanbaginskiy ruslanbaginskiy_hats @ ruslanbaginskiy.ua

Micue B iHaycTpii: PycnaH bariHcbkunii — amsaiiHep ronoBHMX yoopis, siKi HOCATb
MagoHHa, Dxnoxn ta benna lagia, poanHa Kapaalw'sH i BCi aHronu Victoria’s
Secret. Vloro kanentoxv npogatoTbes y 150 MarasuHax no BCboMy CBiTi. Teopumis
wnax: Y 20 pokis novaB npaLtoBatvt CTUICTOM Yy J1bBOBI. [NepLui ronosHi yoopu
noyaB BUrOTOBMSATK came Ans 3nomok y 2011 poui. 3axonmecs wjeto poboToto i,
nparHy4y novatu BlacHy crnpasy, CamOCTINHO BMBYaB MPWHLMMW CTBOPEHHS Ka-
nentoxie i akcecyapis. ¥ 2015 poui ctBopvB BnacHuin 6peHa Ruslan Baginskiy.
3a OcHoBy cunyeTiB OpaB knacuyHi opMn  yKpaiHCbKMX TONOBHWUX ybHOpiIB ¥y
XX cTonitTs 1 MoAepHidyBaB ix. 3a neplumi pik PycnaH 3pobuB Kanemtoxu

ans konekuin Lake Studio, Artemklimchuk Ta iHWWMX yKpaiHCbKux GpeHgis. Y ¥ :
2016 nepeixaB 3i JIbBoBa A0 Kresa, ae Biakpwe BnacHMi woypym. 13 2017 no { i
2019 pokn — HavKpalLimi av3anHep akcecyapis 3a Bepcieto Best Fashion 0 1)
Awards. Y 2018 otpumas Takox Haropogy «[popviB poky» Ti€i camoi npe- g HI ¥
mii. [Jo 2018 poky [0 KOroptvt NpuxunbHULb BpeHaa aonyyunuca Tennop Cei- i {{ 'I 'll"
T, Kast Tepbep i Poyai ManTiHrToH-Bantni. Y 2018 npeacTtaBvB chinbHy KOSek- o 3% T
Lito 3 amepukaHcbknum bpeHaom RtA 1 otpumas Haropogy Elle Style Awards. Y Ruslan_ Baginskiy Haute Couture
. . . . o Vol.2 ‘Tsvit" advertising campaign ©
2019 nig 4Yac TwxHs BUCOKOI Moawn B lMapwxi PycnaH bariHCbkuiA MpeacTaBmB @ruslanbaginskiy_hats

konekuito Ruslan Baginskiy Haute Couture Vol.1 «Croxapu». Ha npeseHTa-

uito, sika Bindynacs B roteni Hotel de Crillon, npuiiwnu Hatans BoasHosa, Hiki Finton-PoTwmnba, Codia ae
Betak i 6arato iHWwmx. Ha noyvatky 2020 okpemy ctatTio An3aiHepy npucsatve The New York Times. Y Be-
pecHi 2020 bpeHn NpeacTaBvB Apyry konekuito Haute Couture Vol. 2 «LgiT». MpuHuunu po6otu: «H i1 Mos
KomMaHAa 3aBxam cTaBunv cobi rnobanbHi uini, i M 6arato npautoemo, Wob ix gocartv. Ha mMeHi — Benuka
BiAMOBiAANbHICTL 3a BCe, L0 MW pPoOMMO, BiA KpeaTMBHOI YacTuHW A0 BCix bisHec-mpouecis. Mosi meTta —
CTBOPWTWL rnobanbHuii BpeHs, Wob CnoBo «kanesitoxmy B yCix acoujtoanocs 3 6peHgom Ruslan Baginskiy».

Place in the industry: Ruslan Baginskiy is a designer of hats that are worn by Madonna, Gigi and Bella Hadid,
the Kardashians and all Victoria’s Secret angels. His hats are sold in 150 stores around the world. Creative
path: At age 20, he started working as a stylist in Lviv. In 2011, he began to make first headpieces specifically
for shoots. He liked the undertaking, and willing to start his own business, studied the craft of making hats and
accessories. In 2015, he created his own brand, Ruslan Baginskiy. He used classical shapes of Ukrainian head-
wear of the 20th century as a basis of his silhouettes and modernised them. Within the first year, he created hats
for collections by Lake Studio, Artemklimchuk and other Ukrainian brands. In 2016, he moved from Lviv to Kyiv
where he opened his showroom. From 2017 to 2019, he would regularly receive Best Fashion Awards as Best
Accessory Designer. In 2018, he received a Best Fashion Award as Breakthrough of the Year. By 2018, his fan
base expanded to Taylor Swift, Kaia Gerber and Rosie Huntington-Whiteley. In 2018, he presented a collaboration
with the American brand RtA, and received an Elle Style Award. In 2019, during Haute Couture Fashion Week
in Paris, Baginskiy presented a collection called ‘Ruslan Baginskiy Haute Couture Vol. 1 “Stozhary™. Attendees
of the presentation that took place in Hotel de Crillon included Natalia Vodianova, Nicky Hilton Rothschild, Sofia
Sanchez de Betak and many more. At the beginning of 2020, The New York Times dedicated a whole article
to the designer. In September 2020, the brand presented its second couture collection, ‘Haute Couture Vol.
2 “Tsvit”. Work principles: ‘My team and | have always set global goals for ourselves, and we work hard to
achieve them. | feel great responsibility for everything we do, from the creative part to all business processes.
My goal is to create a global brand so that everybody associates the word ‘hats’ only with Ruslan Baginskiy.’
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1989

2011

2015

2017, 2018,

2019

2018

2018

2019

2020

Hapoauscs Yy JTbBoBi
born in Lviv

3aKiHumMB reorpadivyHuii dakysbTeT JIbBIBCHKOro HalioHanbHOro yHiBepcutety iMeHi IBaHa ®paHka
graduated from Ivan Franko National University of Lviv, faculty of geography

3acHyBaB 6peHp Ruslan Baginskiy
founded Ruslan Baginskiy

npemist Best Fashion Awards y HoMiHaLji «HalikpalLmii ausailHep akcecyapisy
Best Fashion Awards as Best Accessory Designer

npemist Best Fashion Awards y HoMiHaLlji «[TpopuB poky»
Best Fashion Award as Breakthrough of the Year

chinbHa Konekujis 3 amepukaHcbkim 6peHaom RtA i Haropoga Elle Style Awards
collaboration with RtA brand (USA); Elle Style Award

npeseHTauis Konekuii ronosHUx ybopis haute couture nig yac TwkHS BUCOKOT Moy B Mapuxi
presentation of haute couture headwear collection during Paris Haute Couture Fashion Week

apT-npoekT Tsvit — npeseHTauia B difxurtan-dopmari Apyroi konekwji haute couture
“Tsvit” art project: digital presentation of second haute couture collection



CBITAAHA BERSA
SVITLANA BEVZA

3ACHOBHWILA TA OVN3ANHEPKA BPEHIA BEVZA
FOUNDER AND DESIGNER AT BEVZA

bevza @ bevza.com

Micue B iHpycTpii: CiTnaHa beB3a Bigoma B YkpaiHi Ta CBITi 9K An3ainHep-
Ka-MiHimManicTka. Lli€i ecTeTrkn BOHa AOTPUMYETECA 3 MOMEHTY CTBOPEHHS
bpenaa. Monpu nonynspHicTb B YkpaiHi, 95 BiacoTkiB ii npogaxis Bigbysa-
0TbCA 3@ KOPAOHOM. |3 MUHYNOro poky pedi Bevza MoxHa npuabatn B Hai-
OinbLIOMY OH1aH-Mara3uHi TOBapiB Knacy ftokc — net-a-porter.com, a Takox
y 12 marasuHax no BCbOMy CBiTi. TBOpuMi nax: [oTdr 4o Av3alHy oasry
byB y CgiTnaHu 3 AWTUHCTBA, MpOTe, Ha MpoxaHHs OaTbkis, bes3a cnepluy
oTpMMasna eKOHOMIYHY BuWLLYy OCBITY. BnacHuin 6peHp 3'asmscs y 2006 pouyj,
TOAI X AM3aliHepka eKkcTepHoM oTpumana aunnom y KHYTM, saxuwato-
4M Oro Ha MpwvKnagi CBOEi Bxe TpeTboi konekuii. MepLuy konekujto bpeHaa
byno nokasaHo Ha Ukrainian Fashion Week y 2006 B kaTteropii npoMMCioBmx
Mapok. OMUWHYBLUX penyTauito MOMOAOro Am3anHepa, CaiTnaHa nokasana
OPYry Konekujto B ocHoBHoMy posknaai UFW. Y 2013 poui ekcneptn npewii
Best Fashion Awards obpann BeB3y HaiKkpallow AW3aiHEepPKOK XiHOYOro
opary. 10-piyHuiz toBinen ceoro 6peHaa CaitnaHa BiACBSATKYBana mMokKasom
Ha Mercedes-Benz Fashion Week Thilisi n MmaclutabHOO pekfiamHO Kamna-
Hie 3a yyacTi pegakTopkn AnboHn [oneubkoi Ta ctunictku HOonii Menvnac.
I3 2017 poky MocTiliHO BRaLLToBye nokasw B Hbto-Mopky. Y 2019 poui 3ipka
cepiany «lpa npectonis» Codi TepHep BuiLLNa 3amix y Binomy KombiHe3o-
Hi Bevza. MpuHuunu pobotu: «A po3pobnsto B KOMEKUIIX NPaKTUYHI peui.

Bevza AW 2020-2021 advertising
campaign © @bevza MOoXn1BO, Lie p1uca MOro xapaktepy. A BBaxato, WO oaar mae 6ytn 3po3sy-

MIfIMM, YiTKO roBopuTM 6e3 cniB i ByTh MpakTMYHMM. € pedi 3 NepLUoi Konek-
Ui, SIKi 8 MOXY HOCKTK 11 3apa3. Y LbOMYy CyTb MOEi pobOTM — CTBOpHOBATW OAMr, SKui Byae npuaatHuiA Ans
XUTTA. A 1060, KoMK AM3ariH CTBOPKETHCH IHTYITMBHO Ta LUBMAKO. Taki pedi Halkpalle nNpoaaroTbCs 1 Han-
nerwle CTBOPIOOTLCA. Ml MpoLec — He LyKaTu HaTXHEHHS, BiH 6e3nepepBHUIA i BKIOYAE TiNbkuM poboTy».

Place in the industry: Svitlana Bevza is known in Ukraine and internationally as a minimalist designer. She has
carried this aesthetic since the creation of her brand. Despite her popularity in Ukraine, 95% of her sales happen
abroad. Since last year, her brand’s clothes can be found at the biggest online luxury retailer, Net-a-Porter, as well
as 12 stores around the world. Creative path: Svitlana had an inclination towards designing clothes since child-
hood but in order to please her parents, she first obtained a degree in economics. The brand was created in 2006,
the same year the designer obtained a degree from Kyiv National University of Technologies and Design externally,
with her third collection serving as her graduation thesis. The first collection of the brand was shown at Ukrainian
Fashion Week in 2006 under the category of manufacturer brands. Skipping the reputation of an emerging de-
signer, she showcased her second collection in the official schedule at Ukrainian Fashion Week. In 2013, experts
at Best Fashion Awards chose Bevza as Best Womenswear Designer. Svitlana marked the brand’s 10-year anni-
versary with a show at Mercedes-Benz Fashion Week Thilisi and a large-scale campaign with the participation of
editor Aliona Doletska and stylist Julie Pelipas. Since 2017, she has regularly held fashion shows in New York. In
2019, Sophie Turner, the star of ‘Game of Thrones’ TV series, married in a white jumpsuit by Bevza. Work princi-
ples: ‘For my collections, | design practical items. Perhaps, that is my character trait. | believe clothing has to be
intelligible, speak for itself and be practical. There are items from my first collection that | can still wear. That is the
point of my work — to create clothes suitable for living. | like it when design is intuitive and quick. Such things sell
best and are easiest to create. My process is not about seeking inspiration; it is continuous and is only about work.’

14—



1982

2004

2006

2007

2013

2014

2017-poci /

current

2018

2019

Hapogunack y Kvesi
born in Kyiv

3akiHunna KniBCbKWA HauioHanbHUA TOPrOBENbHO-EKOHOMIYHWIA YHIBEPCUTET 3a CneLianbHICTIO
«EKOHOMICT»
graduated from Kyiv National University of Trade and Economics, majoring in economics

3acHyBana b6peHg Bevza
founded Bevza

3aKiHuMna ekCcTepHoM KUIBCBKWIA HALOHaNbHNIA YHIBEPCUTET TEXHOSONIA Ta An3aiiHy
graduated from Kyiv National University of Technologies and Design, externally

npemis Best Fashion Awards y HoMiHauii «HaikpaLumin ausanHep xiHO4Oro Oasry»
Best Fashion Award as Best Womenswear Designer

thinanictka Vogue Talents (Vogue ltalia)
finalist of Vogue Talents (Vogue ltalia)

NPeacTaBnse CE30HHI KonexLii y odiuiiiHoMy poaknagi Hbto-/IopKkCEKoro TkHS Moam
presents seasonal collections in the official schedule of New York Fashion Week

npewmis Elle Style Awards Ukraine y HomiHauji «[u3aviHep»
Elle Style Award Ukraine as Best Designer

npemist Best Fashion Awards y HOMiHaLji «HavikpalLmia ausanHep KiHO4Oro 0gsry»
Best Fashion Award as Best Womenswear Designer
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AHTOH BEAIHCHKIN
ANTON BELINSKIY

3ACHOBHVIK | AV3AVHEP BPEHOA ANTON BELINSKIY
FOUNDER AND DESIGNER AT ANTON BELINSKIY

antonbelinskiystudio @ antonbelinskiy.com

Micue B iHaycTpii: Konekuii AHTOHa BeniHCbKOro Mo3Ha4YeHO KOHCTPYKTUBHUMMW MO-
LyKamu, NOEAHaHMMM 3 ECTETUKOK MOCTPafsHCHKOrO CTpiT-CcTainy. lule oaHa ocob-
JIMBICTb TBOPYOCTI AM3aliHepa — YMCNEeHHI konabopallii 3 Cy4acHUMK YKPaiHChKUMM Xy-
noxHMKamu. OKpiM pO3BUTKY BACHOrO bpeHaa, AHTOH peanidye CBOI OpraHi3alinHi Ta-
JaHTV: yNpPOAOBX ABOX POKIB BiH BUCTYMaB OpraHizaTopoMm Ta igeonorom npoekty One day
project, LLIO AaBaB 3MOry TanaHOBUTUM AM3aiHepamM-noYaTkiBLaM i3 0OMeXeHnMK dpiHaH-
COBVIMW MOXJTMBOCTSAMY MPE3EHTYBATK CBOI KONEKLi crieLianictam i Npeci, 3okpemMa Mix-
HapoaHin. TBopUM# WNAX: YUMBCS B peCrybnikaHChKIA XyAOXKHIV LLKOMI; MO 3aKiHYEeHHi
BUpiLMB cnpobyBaTtn cebe B An3aiiHi Moan. YNPOAOBX ABOX POKiB HaB4aBcsa B KHY T/,
ane NoVLLMB 3akNag, He 3aBepLUVBLLM hopMasbHOI OCBITH. paLtoBaB y koMaHAax pis-
HVX An3aliHepiB, 3aiMaBcs cTanniHrom. 13 2010 poky npeseHTye nig BnacHUM BpeHaoM
NOAIYMHI KONeKLi B YKpaiHi Ta 3a KOPAOHOM, 30Kpema Ha MiXXHapOAHI TanaHT-nnatop-
mi Fashion Scout y NToHgoHi (2013) Ta Ha woy VFiles Ha New York Fashion Week (2016).
[Bidvi 6paB y4acTb y OCHOBHI nporpami Paris Fashion Week — i3 konekuisiMu ociHb-3uma
2019-2020 Ta BecHa-nito 2020. CniBnpautoe 3 bpeHaom Uniglo, skuii Hagae ansaiHe-
POBI CTOKOBWIA oasAr Ans nepepobkun nig 6peHaom Anton Belinskiy. leorpadia npoaa-

xiB — CLUA Ta kpaiHmn Agii. ¥ 2017 pouji CTBOPMB KamnCysfbHYy KONEKUjito ANng MPOeKTy g;gsg&cgég’tontﬁelgskb/
. o o o . o lection
Ykpaitn Ha 57-1 bieHane y BeHeuji (xeananHepom NpoekTy 6yB CNaBeTHWN YKPaiHCbKIIA @antonbelinskiystudio

XypoxHuk bopuc Muxaiinos). MpuHuunu po6oTu: «Y npodecinHoMy CEHCI B MEHE TPO-

XV PO3ABOEHHA OCOBUCTOCTI: HIBW 9 11 A0 AM3aliHy cebe 3aUnCnsato — a 3 IHLLOro BOKy NOYyBakOCH XyAOXKHUKOM.
Moxe, came TOMy MOSi Mapka CTana YvMMOCb Ha KLUTanT XyZOXHbOI ranepei Ang Cy4acHUX MUTLIB, AKi XO4yTb
Bucnosutucs. Lie HangocTynHilwa dhopma BUCIOBMNIOBAHHS: TV MOXELL NepeHeCT! pobOTy B MPUHT i “BUCTaBUTL”
il Ha Moaensx i3 Moix konekLuin. Cepep iHLLMX Tam NPeACTaBneHo i Mol BnacHi poboTi — 30kpema doTtorpadiin.

Place in the industry: Collections of Anton Belinskiy are about constructive explorations combined with
the aesthetic of post-Soviet street style. Another artistic characteristic of the designer’s work is his numer-
ous collaborations with contemporary Ukrainian artists. Apart from developing his own brand, Anton fulfils his
organisational talents: for two years, he was the organizer and ideologist of ‘One Day Project’ that let tal-
ented emerging designers with limited financial capacity present their collections to professionals and the
press, in international media in particular. Creative path: Anton studied at the national art school, and af-
ter graduation decided to try his hand at fashion design. For two years, he studied at Kyiv National Univer-
sity of Technologies and Design but left without finishing his studies. He worked in teams of various design-
ers, doing the styling. Since 2010, he presents runway collections under his own brand both in Ukraine and
globally, including the international talent platform Fashion Scout in London in 2013 and VFiles show at New
York Fashion Week in 2016. He participated in the official schedule of Paris Fashion Week twice: with A/W
2019 and S/S 2020 collections. He collaborates with Uniglo; the latter gives the designer its stock clothing in
order to recycle it under the name of Anton Belinskiy. Sales geography: United States and Asian countries.
In 2017, he created a capsule collection for the Ukrainian project at the 57th Venice Biennale (the project’s
headliner was a known Ukrainian painter Borys Mykhailov). Work principles: ‘| have a bit of a split person-
ality professionally: on the one hand, | work in design, but on the other hand, | consider myself an artist. Per-
haps, that is why my brand became some sort of an art gallery for contemporary artists who want to express
themselves. This is the most accessible form of expression: you can turn your work into a print and ‘exhibit’ it
on items from my collections. My own works are exhibited there among others — photographs in particular.’



1987

2005

2009

2014

2015

2016-2018

2017

2019

Hapoavmecs B Kvei
born in Kyiv

3aKiHUMB PecnybnikaHCbKy Xy[OXHIO LLKOMNY
finished Taras Shevchenko Art School

3acHyBaB 6peHg Anton Belinskiy
founded Anton Belinskiy

npemiss Mercedes-Benz Fashion Prize y HomiHaUiT «Haikpawmin ausainHep»
Mercedes-Benz Fashion Prize as Best Designer

YBIVLLOB Yy LLOPTAICT MbXHApOZHOro koHkypcy LVMH Prize
shortlisted for LVMH Prize

3aCHOBHVK Ta igeonor npoekty One day project
founder and ideologist at One Day Project

y4YaCHUK YKPaiHCbKOrO MaBifbioHa Ha BeHewjckkin ieHane (cninsHo 3 bopncom Muxainosum
i FOpr'eHom Tennepom)

participant of Ukrainian pavilion at Venice Biennale (together with Borys Mykhailov and Juergen
Teller)

NPeacTaBuB ABi CE30HHI konekLii B oiLiiHOMy po3knagi [Mapu3bkoro TmxHS Moau
presented two seasonal collections in the official schedule of Paris Fashion Week



AHHA BELL [ AHACTACIY ASKODA
ANNA BETS AND ANASTASIA DZIUBA

CMIB3SACHOBHWLI TA BITACHWUI BPEHOA MUSTHAVE
CO-FOUNDERS AND OWNERS AT MUSTHAVE

musthaveua @ musthave.ua

Micue B iHpgycTpii: OavH i3 HaNMoNynsAPHILLMX YKPaIHCbKMX MacOBMX
OpeHAiB XiHOYOI MOAW, SKWUIA perynsapHo pobutb konabopalii 3 yKpaiH-
CbKnMU an3aiiHepamn. Opar MustHave pospaxoBaHO Ha MOMoAMX Xi-
HOK, Lo OyaytoTb Kap'epy — i BOAHOYAC XO4YyTb MaTW FapHW BUMMAL.
TeBopumui wnax: AHHa 1 AHacTacis No3HanoMmuIncs nig Yac HaBYaHHS B
yHiBepcuTeTi. [oapyrn BUXIUCS i NpaLLoBani pasoMm, i 3aBXAM MpIiaiv npo
BnacHui 6isHec. 3a ixHiMK cnosamm, BOHW CTBOPUIIM BpeHz oasry noyactu
ana cebe — abw 3akpuTK BNacHi NOTpebu B LLOMIHTY, afXe Ha novaTky
HYNbOBMX MPOMO3ULIA Ha YKPaiHCBKOMY PUHKY oasary Byna 0bMexeHo 1
[ocuTb cneumndiyvHoto. bpena novascs 10 pokis ToMmy 3 15 Mozenen oaary
" MarasuHy Ha 25 KBafpaTHVX METPIB Y MafieHbKOMy MicTeuky bepanyesi:
yce, Bif, KOnekLii 10 iHTep'epy MarasuHy, Oyno CTBOPEHO 3a OAWH MicsLb.
Big camoro noyatky B Konekuii 6yno npeAcTaBneHo 6 cTaHAapTHMX po3-
MipiB — BiA xs 40 Xl, TOBTO niHiika Byna LUMPLLOK, HiX 3a3BM4Yaii B yKpa-
IHCbKMX Mara3uHax Ha Tol Yac. Benukuii nowToBX Ans pO3BUTKY OpeH[
otpumas, ko B 2014 poui Mepia neai MapuHa MNopolueHko Ha [eHb
npanopa BAdrna cykHio MustHave i3 perynsapHoi konekuji. Yepes 2 poku
nicng novatky poboTn Hag OpeHAOM 3aCHOBHWL BiAKPWAW BRacHe BUPOO-
HMLTBO; 3apa3 bpeHa mae 10 maraautis, ae npaLtoe noHas 250 cnispobit-
HWKIB, | BUPOBHMYMIA Lex nnoLeto 1500 metpis. MpuHumMnu pobotu: «Mu
[Oyxe TICHO CMINKYEMOCS 3 KNiEHTaMN Yepes HalLMX aaMiHICTpaTopIB i KOH-

. . L L . MustHave AW 2020-2021
CYJIbTaHTIB, AKI MO4at0Thb WOAEHHI 3BITK MPO BIABIAYBAYOK Mara3mnHiB: AKOro advertising campaign © @musthaveua

BOHM BiKY, Y/ € B HUX POAMHA, Ha 5Ky MOA0 Yv 4N YOro BOHWM 0BMpatoThb

peui, ToLo. 3aBAsSKM UbOMY B HAC € Ayxe YiTknii 0bpas kiieHTa. Lie AHs, i1 33, BoHa 3aMixHs, Y Hei € ofiHa awn-
TVHa. My 3HaeMO, AKi 3aknaav BOHa BiABIAyeE, aKi CNOpTKy6bum ToLLo. Mu CTBOPHOEMO rapaepob Ansa AHi, 33 pokw,
gKa npauroe, Ska BOAHOYAC akTMBHA CydacHa Mama, APYXuHa, noapyra — i gKa nobuTb rapHo BAAratucsy.

Place in the industry: One of the first womenswear mass market brands in Ukraine. MustHave clothing is
aimed at young women who are building their careers and want to look good at the same time. Creative path:
Anna and Anastasiia met during their university years. Friends studied and worked together, and had always
dreamed of starting their own business. They say they created a fashion brand partly to cover their own shopping
needs, since the Ukrainian clothing market of the ‘00s had little to offer. The brand started 10 years ago with
15 items and a 25-square-meter shop in a tiny town of Berdychiv. Everything starting from the collection itself
to the shop’s interior design was created within one month. From the very beginning, each collection came in
6 standard sizes — from XS to XL, meaning the range was wider than in most Ukrainian stores at the time. The
brand received a big push when the First Lady Maryna Poroshenko wore a MustHave dress from its regular
collection on Flag Day in 2014. Two years after launching the brand, its founders opened their own manufacture.
The brand currently has 10 stores with more than 250 workers, and a production department with an area of
1500 square meters. Work principles: ‘We keep in close touch with our clients through administrators and
consultants who file daily reports on visitors of our stores: their age, whether they have a family, what occasion
they are choosing the clothes for, etc. Due to this, we have a very precise image of our client. Her name is Ania,
she is 33, married, with one child. We know which restaurants and gym she goes to, and so on. We create the
wardrobe for Ania, 33, employed, who is also an active mother, wife, friend — and who loves to be well-dressed.’



@oro: Anera lNepyesa / Alena Pertseva

AHHa / Anna

1987

Hapogunach y Kuesi
born in Kyiv

AHacrTacis / Anastasiia

1987 Hapogunacb y 3anopixxi
born in Zaporizhzhia
2010 0buaBi 3akiHUAM KWiBCbKUIA HalioHanbHUIA YHiIBepcuTET iMeHi Tapaca LLleBueHka, chakynbret
€KOHOMIKWM, 3a crneLjanbHiCTio «MeHeKMEHT opraHizaLlji»
both graduated from Taras Shevchenko National University of Kyiv, faculty of economics,
majoring in management of business institutions
Kap’epa |/ Career
2010 3acHyBanu 6perg MustHave, Bigkpunu nepLunii MarasvH y bepanyesi
founded MustHave and opened the first store in Berdychiv
2012 BiZKPWIIM BNacHe BUPOBHWLTBO, BiAKPUIM NepLUMiA LWOYpyM y KueBi
opened their own manufacture and first showroom in Kyiv
2014 nepLua negj MapuHa MNMopolueHko BaArna cykHto Big MustHave Ha ny6niuHy nogito
First Lady Maryna Poroshenko wore a MustHave dress to a public event
2017-2019  konabopaLii 3 ykpaiHCbkummM ausaiiHepamu Elena Reva, Litkovskaya, Frolov

collaborations with Ukrainian brands including Elena Reva, Litkovskaya, Frolov



